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INTRODUCTION

The Freedonia  Group Incorpora ted  i s  a  leading in ternat ional

indust ry  s tudy/database  company.   Founded in  1985,  Freedonia  now

publ ishes  over  100 s tudies  each year ,  cover ing  such areas  as  bui ld ing

mater ia l s ,  chemica ls ,  hea l th  care ,  packaging ,  pharmaceut ica ls ,  p las t ics ,

secur i ty  and  many o ther  indus t r ies .   S tudies  cover  en t i re  indus t ry  sec tors

as  wel l  as  key n iche  markets .   Each s tudy inc ludes  such valuable

in te l l igence  as  growth  markets  and  products ,  market  share ,  product

analyses  and forecas ts ,  market  analyses  and forecas ts ,  and  company

prof i les .

This  s tudy analyzes  supply  and demand in  China  for  e levators ,

esca la tors  and  re la ted  products  and  serv ices .   E levator  and  esca la tor

products  a re  def ined  as  passenger  and  f re ight  e leva tors ;  esca la tors  and

moving walkways;  and associa ted  products  (e .g . ,  cont ro ls  and

elec t ronics ,  e leva tor  doors ,  a rch i tec tura l / s t ruc tura l  products ,  power

t ransmiss ion  equipment)  so ld  separa te ly  ( i . e . ,  no t  packaged and so ld

wi th  a  comple te  e leva tor /esca la tor  sys tem) .   E leva tor /esca la tor  se rv ices

are  def ined  as  repa i r /main tenance  and  ins ta l la t ion .   Excluded f rom the

scope  of  the  s tudy  are  aer ia l  work  p la t forms ,  manl i f t s ,  sk i  l i f t s  and

mater ia l  handl ing  equipment  such  as  l i f t  t rucks ,  hois t s ,  conveyors  and

the  l ike ,  which  are  a lso  used  to  move equipment .

His tor ica l  da ta  (1996,  2001 and 2006)  and forecas ts  to  2011 and

2016 are  provided in  current  yuan for  sa les ,  sh ipments  and ne t  expor ts

for  the  e leva tor /esca la tor  aggregate  product  ca tegory ,  as  wel l  as  for  the

major  segments .   His tor ica l  da ta  and  forecas ts  for  sa les  of  de ta i led

product  c lass i f ica t ions  a re  in  cur rent  yuan .   The  te rm “sa les”  - -  used
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in terchangeably  wi th  “market ,”  “demand” and “consumpt ion”  - -  i s

def ined  as  a l l  sh ipments  f rom Chinese  p lan ts ,  p lus  impor ts  minus

expor ts .   Market  da ta  for  serv ices  a re  revenues  genera ted  f rom the

per formance  of  e leva tor /esca la tor  ins ta l la t ion  and  repa i r /main tenance

work .   His tor ica l  and  forecas t  market  da ta  by  appl ica t ion/se t t ing

(nonres ident ia l  bui ld ing  by  type ,  res ident ia l  bui ld ing  and nonbui ld ing)

are  a lso  provided in  current  yuan,  as  i s  the  market  by  region  (e .g . ,

Centra l -Nor th ,  Centra l -Eas t  and Southwest ) .

In  addi t ion ,  major  suppl ie rs  of  e leva tor /esca la tor  products  and

serv ices  a re  ident i f ied  and  prof i led ,  and  the  key  compet i t ive  var iab les

for  th i s  indus t ry  a re  d iscussed .   The  en t i re  repor t  i s  f ramed wi th in  the

Chinese  e leva tor /esca la tor  indus t ry’s  economic  and  market

envi ronments .   E levator /esca la tor - re la ted  revenues  by  company da ta

presented  in  the  “ Indus t ry  S t ruc ture”  sec t ion  are  es t imates  based  upon

consul ta t ion  wi th  mul t ip le  sources .   Tabular  de ta i l s  may not  add  to  to ta l s

due  to  rounding.   Macroeconomic  indica tors  presented  in  th is  s tudy were

obta ined f rom The Freedonia  Group Consensus  Forecas ts  da ted  Apr i l

2007.

A wide  var ie ty  of  pr imary  and secondary  sources  were  a lso  used in

the  compi la t ion  of  th is  repor t .   These  inc lude  Chinese  government

s ta t i s t ica l  agencies  (pr inc ipa l ly  the  Nat iona l  Bureau  of  S ta t i s t ics  of

China) ,  o ther  Chinese  government  agencies  ( inc luding  the  Minis t ry  of

Commerce  and Minis t ry  of  Const ruc t ion) ,  the  China  Elevator

Associa t ion ,  indus t ry  exper ts ,  f inancia l  sources ,  and  e leva tor /esca la tor

companies .

Data and background information were obtained from various news and

trade publications, including Architectural Record, China Construction News,



INTRODUCTION

xi© Copyright by The Freedonia Group, Inc. 

China Daily, China Elevator, Elevator Industry, Engineering News-Record,

People’s Daily and The China Business Review.  Corporate annual reports,

product literature and other company information were also used in framing the

industry and market environments and as input for market size assessments.

Statistics from various sources were carefully examined during the

preparation of this study, and contradictions and discrepancies among data

sources were noted.  The accuracy and reliability of figures from each source was

evaluated, and adjustments were made where deemed necessary.  This was done

in order to arrive at a consistent set of industry statistics, which are based on the

best available information at the time this study was published.  As a result, the

data presented here may differ, sometimes substantially, from figures issued by

official governmental sources.

Freedonia Group Industry Studies covering related topics include #2113

World Material Handling Products (November 2006), #2016 World Elevators

(February 2006), #1964 World Heavy Construction Equipment (August 2005),

#1856 Material Handling Equipment & Systems (November 2004) and #1708

Elevators & Escalators (August 2003).


