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INTRODUCTION

The Freedonia  Group Incorpora ted  i s  a  leading in ternat ional

indust ry  s tudy/database  company.  Founded in  1985,  Freedonia  now

publ ishes  over  100 s tudies  each year ,  cover ing  such areas  as  bui ld ing

mater ia l s ,  chemica ls ,  hea l th  care ,  packaging ,  pharmaceut ica ls ,  p las t ics ,

secur i ty  and  many o ther  indus t r ies .  S tudies  cover  en t i re  indus t ry  sec tors

as  wel l  as  key n iche  markets .   Each s tudy inc ludes  such valuable

in te l l igence  as  growth  markets  and  products ,  market  share ,  product

analyses  and forecas ts ,  market  analyses  and forecas ts ,  and  company

prof i les .

This  s tudy  ana lyzes  the  g lobal  marke t  for  e leva tors  ( i . e . ,  l i f t s ) ,

esca la tors  and  re la ted  products  and  serv ices .   E levator  and  esca la tor

products  a re  def ined  as  passenger  and  f re ight  e leva tors ;  esca la tors  and

moving walkways;  and associa ted  products  and par ts  (e .g . ,  cont ro ls  and

elec t ronics ,  e leva tor  doors ,  a rch i tec tura l / s t ruc tura l  products ,  power

t ransmiss ion  equipment ,  e tc . )  so ld  separa te ly  ( i . e . ,  no t  packaged wi th  a

comple te  e leva tor /esca la tor  sys tem for  sa le ) .   E leva tor /esca la tor

serv ices  a re  def ined  as  ins ta l la t ion  and  such  af te rmarke t  se rv ices  as

repai r ,  maintenance ,  and moderniza t ion  and upgrades .  

His tor ica l  da ta  (1996,  2001,  2006)  and forecas ts  to  2011 and 2016

are  provided for  e levator  supply  and demand by type  of  product  and

service ,  as  wel l  as  end market ,  on  a  country-by-country  and region-by-

region  bas is .   Market  da ta  a re  va lued  in  current  US dol la rs ,  inc luding

inf la t ion .   His tor ica l  and  forecas t  passenger  and  f re ight  e leva tor  uni t

da ta  - -  bo th  ins ta l led  base  and  new ins ta l la t ions  - -  by  count ry  i s  a l so

provided.
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A potent ia l  source  of  s ta t i s t ica l  d i screpancy  in  the  h is tor ica l

ser ies  for  e leva tor  demand i s  the  convers ion  f rom nat iona l  cur renc ies  to

a  common currency ( the  US dol lar ) .   Every  ef for t  has  been made to  adjus t

compi led  da ta  to  form a  cons is ten t  pa t te rn  for  compar ing  the  var ious

nat ional  markets ,  inc luding  the  use  of  purchas ing  power  par i ty  currency

convers ions .  

Data  on  e levator  demand are  der ived  f rom di f fer ing  sources  and

developed  f rom s ta t i s t ica l  re la t ionships .   Given  tha t  var ia t ions  a re

commonplace  in  in te rna t iona l  repor t ing ,  da ta  presented  in  th is  s tudy  are

his tor ica l ly  cons is ten t  but  may vary  f rom other  sources .   Var iances  may

occur  because  of  def in i t iona l  d i f fe rences ,  d i f fe rent  methods  of  cur rency

t rans la t ion ,  and  var ious  o ther  fac tors .  

In  addi t ion ,  major  g lobal  e leva tor  vendors  a re  ident i f ied  and

prof i led ,  and  the  key  compet i t ive  var iab les  a re  d iscussed .   The  ent i re

repor t  i s  f ramed wi th in  the  wor ld  e leva tor  indus t ry’s  economic ,

technologica l  and  market  envi ronments .   Wor ld  e leva tor  market  share

data  presented  in  the  “ Indus t ry  S t ruc ture”  sec t ion  are  es t imated  based  on

consul ta t ion  wi th  mul t ip le  sources .   In  addi t ion ,  tabular  de ta i l s  may not

add to  to ta ls  due  to  rounding.  

Freedonia  Group Indus t ry  Studies  cover ing  re la ted  topics  inc lude

#2216 Elevators in China  (July 2007), #2113 World  Mater ia l  Handl ing

Products (November 2006) and #1843 Industr ia l  Power  Transmiss ion

Components (September  2004) .

Macroeconomic  and demographic  indica tors  presented  in  th is

s tudy were  obta ined f rom The Freedonia  Group Consensus  Forecas ts

dated June 2007.   
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Gross Domestic Product (GDP) historical data are derived from the national

income and products accounts from the Organisation for Economic Co-Operation

and Development (OECD) for its member countries, from the European Bank for

Reconstruction and Development (EBRD) for its member countries, and from the

International Monetary Fund for its member countries that are not part of the

OECD or EBRD.  Sources of GDP estimates for other countries are based on

information from the World Bank and a variety of sources including the countries’

statistical bureaus.  GDP forecasts are developed from a consensus of public

agencies and private firms.

All estimates of gross domestic product and components of GDP are done

in terms of constant purchasing power parity, using purchasing power parity GDP

estimates obtained from the OECD, the World Bank, the US Central Intelligence

Agency and selected other sources.  That is, the GDP estimates for the year 2005

are based on gross domestic product data expressed in the individual countries’

local currency, which are then converted to US dollars by valuing each country’s

output at US prices in the year 2005.  This approach values the same physical

output at a consistent price for all countries, thereby reducing the distorting

influence of different price levels in the different countries.  The alternative

approach of using exchange rates to convert local currency GDP to US dollars

will tend to overvalue the output of countries with high average price levels and

undervalue the output of countries with low average price levels, because

exchange rate conversions only partially reflect the relative prices for goods and

services that are domestically consumed and invested.  Furthermore, factors other

than relative prices, such as demand and supply in currency markets, interest rates

and capital flows, affect exchange rates.

For years other than 2005, the growth in inflation-adjusted GDP for a given

country is based on historical and forecast growth rates of GDP, expressed in

inflation-adjusted units of local currency.  This approach ensures that the GDP
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series for any given country is an accurate index of changes in inflation-adjusted

GDP for that country, but it implicitly assumes that the price structures across

countries do not change from those of the base year.  Therefore, caution should be

used in comparing the relative GDP of countries in years other than the 2005 base. 

If the ratio of prices across two countries in a given year differs from the ratio of

prices across those countries in 2005, the change in the relative sizes of those two

economies as measured will not accurately reflect changes in output.

A wide  var ie ty  of  pr imary  and secondary  sources  were  used  in  the

compi la t ion  of  th is  repor t .  These  inc lude  na t ional  and  regional

s ta t i s t ica l  agencies  and fore ign  embass ies .   The  US Bureau of  the

Census ,  Uni ted  Nat ions ,  OECD, World  Bank,  In ternat ional  Monetary

Fund,  European Union and var ious  na t ional  government  s ta t i s t ica l

publ ica t ions  were  among the  publ ic  sec tor  da ta  sources  u t i l ized .   Also

useful  were  market  da ta  and background l i te ra ture  provided by  var ious

indus t ry  and  t rade  assoc ia t ions ,  inc luding  but  not  l imi ted  to  the  China

Elevator  Associa t ion ,  European Elevator  Associa t ion ,  European Lif t

Associa t ion ,  European Lif t  Components  Associa t ion ,  Hungar ian  Lif t

Associa t ion ,  Japan Elevator  Associa t ion ,  Li f t  and Escala tor  Indus t ry

Associa t ion ,  NEII  and Pol ish  Lif t  Associa t ion .   These  base  and

suppor t ing  da ta  were  ref ined  and adjus ted  in  l ight  of  consul ta t ions  wi th

indus t ry  and  o ther  pr iva te  contac ts .  

In  addi t ion  to  var ious  bus iness  and onl ine  da tabases ,  t rade

publications consulted included Elevator  World ,  Elevat ion  Magazine ,

Elevatori, Lift Report and  Revista Del Ascensor .   Used extens ively  in

f raming the  indus t ry  and  market  envi ronments  and  as  input  to  market

s ize  assessment  were  corpora te  annual  repor ts ,  SEC Form 10-K f i l ings ,

product  ca ta logs ,  in terv iews wi th  company of f icers ,  and  secur i ty  analys t

and brokerage  repor ts .


